
Behavior-Triggered Emails 
Convert New Physician Traffic 
and Users for CME Site
Continuing Medical Education (CME) site converts 1500 new users in  
3 months with IQVIA’s digital research behavior triggered email technology

CASE STUDY

Background
The client is a peer-to-peer platform that unites healthcare professionals (HCPs) from more than 190 countries to teach, 
share, collaborate, and ultimately improve patient outcomes. They approached IQVIA Digital to help them reach the 
right physician audiences to grow their user base and further their mission to democratize medical knowledge.

Opportunity
Going into the email program, the CME site had low organic web traffic and few HCP-specific tactics in market to 
recruit new users, so they worked with IQVIA’s team of experts to:

Results
The CME site saw over 440 new physician registrations just two months 
after the program launched. After 6 months, the CME reached almost 
1500 in new registrations and achieved a double digit click rate, surpassing 
the typical email benchmark of 1-2%.

Significance
Conversions skyrocketed at the onset of the program, proving the value of 
personalized engagement. By reaching physicians with timely and relevant 
content based on specialty, the CME and IQVIA Digital created a compelling 
experience that drove immediate action.
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Direct new qualified traffic to the CME’s website and enter those HCPs into a new member 
marketing funnel

Increase HCP registration for the CME’s website and exclusive app content by reaching the 
right physicians with the right content at the right time
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Approach
IQVIA Digital designed a turnkey solution to help the CME acquire new users:

Broadcast emails were sent to 7 priority specialties with custom content to drive HCP traffic to the 
Figure 1 website

Once an HCP that was unregistered for the client’s CME landed on the site, a two-wave AIM XR email 
campaign was triggered with a Call-to-Action (CTA) to sign up for more exclusive content

Broadcast email All PCP’s, Derms, 
Rheums

brand.com Post website visit 
triggered emails 

to any HCP not yet 
signed up

Well above benchmarked 
front-end metrics for 

open, click and read rate 
for email deployments

50x more HCP 
web traffic when 

deploying broadcast 
emails vs not

1500 new HCP 
registrations in the 

first 6 months

CONTACT US
iqviadigital.com

IQVIA Digital powers exceptional brand experiences, delivering innovative solutions based on a 
customer-first, insights-driven, and integrated omnichannel vision. We provide authenticated, 
privacy-enhanced data and analytics, innovative fit-for-purpose healthcare technology, and 
the expertise to enable an effective and adaptable marketing model that drives better quality 
of care and patient outcomes. IQVIA is the leading global provider of data, advanced analytics, 
technology solutions and clinical research services for the life sciences industry. Learn more at 
www.iqviadigital.com. 

IQVIA
Connected 
Intelligence™

https://www.iqvia.com/

